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General Instructions :

93

(i)
(ii)
(iii)

All questions are compulsory.

The question paper consists of four Sections, A, B, C and D.

Section A has 10 questions of 1 mark each, Section B has 4 questions of 2 marks
each, Section C has 4 questions of 3 marks each and Section D has 4 questions of
5 marks each.
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SECTION - A
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Multiple Choice Questions (1 Mark Each)
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In a meeting crossing arms may be considered as

(a)
(b)
(c)
(d)

Defensive
Closed to suggestions
Open to suggestions
Pleased
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Which of the following is not an aspect of professional grooming ?

(a) Clean and neatly styled hair
(b) Polished shoes
(c) Very heavy perfume or cologne

(d) Conservative makeup

T & 3Tl o ® R -

() A 8 TGS

(@) T I S
e T e

(F) HREE IR ITHATZIIH

NTO stands for

(a) National Trade Organization
(b) National Travel Organization

(c) National Tourism Organization

(d) National Tour Organization
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(9) BRI

The Headquarters of UNWTO is in
(a) Madrid

(b) Paris

(c) New York

(d) Hong Kong
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Jungle Plan refers to

(a) Room Rent + Breakfast

(b) Room Rent + 03 Meals

(c) Room Rent (Usually on AP) + Jungle Safari
(d) Room Rent + American Breakfast
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EMT stands for

(a) Early Meal Time

(b) Expected Morning Tea

(c) Expected Mean Time
(d) Early Morning Tea
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Ms. Pallavi an Indian is going to Paris with her friends to celebrate New Year. She is a/an
(a) Inbound Tourist

(b)  Outbound Tourist

(c) Domestic Tourist
(d) None of the above
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Which of the following is not a UNESCO world heritage site ?
(a) Old Fort, Delhi

(b) Taj Mahal, Agra

(c) Jantar-Mantar, Jaipur

(d) Kaziranga National Park, Assam
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Find the wrong pair.

(a) Cultural Festival — Holi

(b) Sports Event — IPL

(c) Tourism Events — Rath Yatra

(d) Business Events  — International Trade Fair
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Find the right pair.

(a) Calangute Desert Tourism
(b) Cattle Fair — Manmade Tourism Product
(c) Gir National Park

(d) Andaman & Nicobar Islands

Natural Tourism Product

Symbiotic Tourism Product
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SECTION - B
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Short Answer-I Questions (2 marks each).
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Define personality.
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Why is tourism considered as ‘clean industry’ ?

TH 3778 H1 § | g Usie ohi T et @ 7

What is the role of travel agent in MICE ?
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Name any four natural world heritage sites of India and mention the State in which
they are located.
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Short Answer-II Questions. (3 marks each)
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Highlight the importance of positive attitude.

OR

What is the role of eye contact in portraying positive body language ?
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Differentiate between domestic tourism and international tourism with example.

rEdie W g feoft ferfiu |
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Write short note on Passport.
OR

Write short note on VISA.
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Highlight the significance of climate for tourism.

OR

What are symbiotic tourism products ?

Y is-9

SECTION -D

H ST 9T T (T < 5 37h)
Long Answer Type Questions (5 marks each)
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Discuss the various factors that shape up the personality of an individual.

TTST hl Tohet & | qeied Sftam Y ura 1 9T 2 |

Explain how tourism improves the quality of life in an area.

7
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‘Travel agency plays a pivotal role in the business of tourism.” Elaborate.

22. HWSTST i fohe TR FeRelt T T WTehfieh Y-399 38 TUTH o T a1 Faied Tataiem

! JHTII AT 7 ?
Explain how natural landscape of a place affects the tourism and tourism activities of
that place.

93 8

Ccn1



